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CHAiRMAn’S RePoRt

As i reflect on the year under review, i am struck by the clear leadership role that the 

Soul City institute demonstrates in the field of health and development communication, 

both nationally and internationally. this is confirmed by the continued success of 

its campaigns, initiatives and mass-media products, showcasing the success of 

the edutainment model. in a particularly pleasing development, recognition of the 

institute’s leadership role is increasingly coming from government at both national 

and provincial level. 

Campaigns
this year, the national Department of education (Doe) approached the Soul City 

institute to use Soul Buddyz Club materials as the basis for a heightened focus on 

health promotion in primary schools. likewise, the national departments of Social 

Development and Health (as well as other departments) have engaged extensively 

with the Soul City institute with regard to the Phuza Wize campaign. this campaign 

has allowed the institute to play a catalyst role in ensuring an appropriate national 

response to an important social and public health problem. the successful launch 

of the Phuza Wize campaign has also underscored the Soul City institute’s advocacy 

skilfulness. new approaches have yielded broader societal interrogation of the issues 

around alcohol and violence. An example of this was the collaboration with the Mail 

& Guardian newspaper.

PRoF HARoon SAlooJee
CHAiRMAn

Chairman’s Report
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Specific campaigns have been implemented in partnership with the provinces of north 

West and limpopo, which have proved highly effective in ensuring that campaign 

messages reach South Africans at community level. in an exciting move, the respective 

provincial governments committed funding to realise the objectives of the partnership 

and this is a model we aim to replicate as far as possible. We have set ourselves the 

challenge to further develop our relationships with all levels of government during the 

year ahead, to ensure that the amazing products and services offered by the Soul City 

institute are more fully embraced by communities and individuals.

Wits School of Public Health
the burgeoning relationship with the Wits School of Public Health in the delivery of its 

Masters’ programme in Social and Behaviour Change Communication is significant, 

not only because it has heightened interest in the field, but also because this initiative 

promises to generate future leaders in this important area. the Soul City institute has 

also continued to garner international recognition at an academic level, as evidenced 

by the number of meetings, conferences and global advocacy events to which we are 

invited as a thought leader.

Social Mobilisation 
Social mobilisation continues to be invaluable in our efforts to effect behaviour 

change. Whilst there is ample research that illustrates the impact of the institute’s 

social mobilisation initiatives, allow me to share a personal anecdote that has brought 

home the enormous impact that these activities have on individuals. My wife, a 

physiotherapist who frequently travels to rural areas of the country to provide therapy 

and support for disabled children, recounted how during a home visit to a severely 

disabled teenager in a remote eastern Cape village, she was shown a photograph of 

(and subsequently met) three teenage members of a local Soul Buddyz Club who 

regularly visited this home. the girls proudly donned their ‘chairperson’, ‘secretary ‘and 

‘member’ bibs in the photo. these visits were the disabled teenager’s only opportunity 

to socialise with other children and became a highlight for an isolated child whose 

sole caregiver was her grandmother. no amount of empirical research can adequately 

express the contribution and joy that the over 136 000 children in 6 500 Soul Buddyz 

Clubs bring to people in their own communities.

the FiFA 2010 Soccer World Cup was a major event in South Africa. the Soul 

City institute got into the national festivity and used the opportunity to plan its own 

campaigns to promote healthy behaviour during this time via youth camps, public 

Chairman’s Report
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service announcements, and exhibition stands and tV actor engagements at public 

viewing events.

Funding
the greatest challenge the institute faced this year relates to the aftermath of the 

global economic downturn, which worsened during the period under review. As a 

direct consequence, some of our long-term global funding partners have had to reduce 

their investment and others were unable to continue supporting our work. this has 

severely constrained the organisation. in response, the Board actively focused on 

containing costs and exercising prudence in terms of internal expenditure. Although 

these challenges have also resulted in more modest planning of future scenarios, they 

have not reduced the demand for innovation. the auditors issued an unqualified audit 

report for the period under review.

As a result of funding limitations, the Soul City institute had to scale down direct financial 

support to our nine partner organisations in the Regional Programme. Despite this, it 

is pleasing that most of the partners have been able to maintain their organisational 

base and continue to develop their programmes. this validates the beneficial effects of 

the Soul City institute’s efforts in promoting sustainable organisational and individual 

development and capacity building.

the contract term of our chief executive officer (Ceo), Kasthuri Soni, will soon be 

coming to an end and we thank her for her valuable contribution to the organisation’s 

growth during her tenure. We have embarked upon a recruitment exercise to find 

the most suitable candidate for Ceo. Whilst there are strong internal contenders, we 

have resolved to widen our search to external applicants and have received in excess 

of 100 applications for this position. We have no doubt that we will identify a strong 

and capable candidate amongst such a vast pool of internal and external applicants.

i would like to take this opportunity to express my appreciation to the board, 

management team and staff for their commitment to the Soul City institute and for 

their never ending quest to find new and innovative ways to stimulate, educate, 

entertain and inspire South Africans, and increasingly global citizens, to embrace the 

concept of Health for All. 

PRoF HARoon SAlooJee
CHAiRMAn

Chairman’s Report
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KAStHuRi Soni
CHieF eXeCutiVe oFFiCeR

Ceo’s RePoRt

Project overview
the year 2010/11 was a very busy, but rewarding year for the Soul City institute. 

Regional Programme
the Regional Programme has been in a busy phase with numerous radio shows 

and booklets being produced in each country and the onelove campaign continuing 

through these media and at a community level. An evaluation of the regional onelove 

campaign will be jointly conducted and managed with the other implementing 

partners for the DFiD BCC Programme, together with the DFiD statistics advisor and 

the external consultant. An advisory board has been established and the first meeting 

was held in April 2010. it is anticipated that the evaluation will go into field this year. 

onelove
the onelove campaign continued at a community level and in the north West 

Province in partnership with the north West Department of Social Development. this 

partnership with the north West Province to implement the onelove campaign has 

been a great success. the national Communications Survey assessed the reach and 

impact of the Soul City 9 television series and the first phase of the onelove campaign. 

Data analysis has been completed and the report is being finalised for presentation in 

May. in addition, a qualitative evalution of the onelove campaign is being conducted.

Phuza Wize
the Phuza Wize campaign was launched with much fanfare and many activities, both 

in the media and on the ground, have been carried out. the first episode of the Soul 

Ceo’s Report
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City 10 television series, which focuses on the messages of the Phuza Wize campaign, 

was broadcast on 29 March 2010 and achieved excellent audience ratings. 

Fourteen of the most appropriate community radio stations for the Phuza Wize 

learning communities were identified. in preparation for talk shows that are issues in 

the television series, a workshop for presenters and producers of stations was held. 

unfortunately, due to funding constraints, the Phuza Wize campaign implementation 

was cut back both in the community sites and at mass-media level. However, our 

advocacy campaign for Phuza Wize has been very well received.

Kwanda
Kwanda has been an incredible initiative. ongoing support is provided to the five 

Kwanda communities, three of which have been selected as learning communities for 

the Phuza Wize campaign. An independent evaluation of Kwanda was commissioned. 

the outcomes, presented subsequent to the reporting period, were gratifying.

FiFA 2010 Soccer World Cup
the FiFA 2010 Soccer World Cup produced both opportunities and challenges. the 

fan parks in all provinces provided a focused opportunity to distribute our materials 

and to play our Phuza Wize and onelove advertisements. We had the opportunity to 

give input into the alcohol policies around the stadia during that time. 

Media
We are pleased that we have signed the contract with the South African Broadcasting 

Corporation (SABC) for the Soul City 10 television-drama series. the character bible 

for the Soul City 11 television series and first draft story treatments are in hand, with 

a probable broadcast date in october 2011.

the Soul Buddyz 5 television series was launched in February 2010 at the 

Johannesburg Zoo. it has had good audience ratings and 30-second video clips from 

the series are being compiled to initiate conversations around the various topics. 

the topic for Soul Buddyz 6 is sexuality and reproductive health rights with a specific 

focus on teen pregnancy. in preparation for Soul Buddyz 6, a review of Soul Buddyz 

television with stakeholders and Soul Buddyz Clubs is being undertaken.

in an exciting move, we have decided to initiative Soul Buddyz Community Radio – a 

talk show series that will reflect the Phuza Wize campaign activities taking place in the 

various Kwanda and Community Work Programme (CWP) sites. 

Ceo’s Report
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Soul Buddyz Clubs
Soul Buddyz Clubs continue to grow, with a marked increase in the number of Soul 

Buddyz Clubs to 7 000 at year-end. in a pleasing development, partnerships with 

the provincial departments of education have strengthened. Soul Buddyz Clubs time 

was limited by the closure of the schools for such a long period during the FiFA 2010 

Soccer World Cup, which was worsened by the catch-up time afterwards and an 

educators’ strike. As a result, the national congress was cancelled. it did, however give 

rise to provincial congresses, which are a really valuable motivation tool for the clubs, 

facilitators and the provincial and district departments of education.

Preliminary findings of the Soul Buddyz Club longitudinal evaluation indicate that 

there were important gains for children in Soul Buddyz Club compared to those not 

in clubs. this related to improved knowledge and self-efficacy in relation to HiV and 

violence prevention, but more importantly the ability to articulate and apply insights 

gained around HiV protection and safe sex. Girls in particular showed that they had 

gained confidence and agency in relation to their sexuality.  

Action for Children (AFC)
the AFC programme has continued to support local projects initiated by children through 

the matching grant process. We have received over 100 applications from Soul Buddyz 

Clubs this year and have also trained club members on working with radio to enable them 

to showcase their work and raise funds through community radio stations in six provinces.

training
We worked with eight partner organisations to conduct Phuza Wize, through which 

520 000 people were reached. HiV and AiDS training of 12 862 people took place. 

Print and Distribution
through various interventions, including relationship building, events, exhibitions 

and partnerships, penetration of print materials in low-usage provinces has improved 

significantly; thereby expanding our footprint nationally.

Financial overview
Funding
there have been a number of funding disappointments with CDC cutting our 

funding by over 60% because of a change in strategy. After ten years of support 

DFiD confirmed they would not continue funding the Regional Programme beyond 

november 2011. this has resulted in substantial cutting back on our programmes. 

Ceo’s Report
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For example, we have had to discontinue our public service radio drama as part of 

the Soul City television series. Although the reach of the radio drama is not as large as 

television, it reaches a particularly marginalised audience. 

Soul City Broad Based empowerment Company (SCBBeC)
the SCBBeC was formed to make black economic empowerment investments that would 

help reduce the reliance of the Soul City institute on donor funding and thus contribute to 

its sustainability. the recruitment process for a new investment manager began during the 

period and we hope to have a new manager in place by September 2010. 

the year Ahead
the Soul City institute underwent a detailed restructuring process, which involved a 

number of changes at all, levels of the organisation. not all the posts could be filled due to 

funding constraints, but we feel that the structure is more in tune with the work that we do.

Going forward our vision is to produce another Kwanda docudrama television series, 

but this time in all nine provinces. We want to scale up the Phuza Wize campaign 

to reach more communities. our HiV prevention campaign will continue under the 

banner of onelove, but focused on medical male circumcision and the prevention of 

mother-to-child transmission of HiV. 

Funding
the funding provided by our donors and partners is what makes it possible for the 

Soul City institute to produce the incredible work that it undertakes. We acknowledge 

and appreciate the crucial role funders continue to play in behaviour change 

communication.

the guidance and support from the Board of Directors is valued and acknowledged. 

it is a privilege to work with a Board of such stature. i would also like to thank each 

of the team members in the Soul City institute for their dedication and commitment to 

the important work that we do. 

Finally, on a personal note, my tenure as Ceo is now complete. As i reflect over the 

last three years, i can certainly say with confidence that it’s been an interesting, 

stimulating and fulfilling journey. 

KAStHuRi Soni
CHieF eXeCutiVe oFFiCeR

Ceo’s Report
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SoutH AFRiCAn PRoGRAMMeS

onelove
the onelove campaign was launched in January 2009. it is a multi-level campaign 

for HiV prevention that aims to contribute to the reduction of new HiV infections by 

10% by 2014. the research-based campaign builds on partnerships and the mass 

media (Soul City tV, community radio, radio dramas and print materials). 

A key focus area for the onelove campaign this year was community events and 

dialogues. notable successes include the north West provincial campaign and the 

promotion of healthy sexual choices amongst FiFA 2010 Soccer World Cup fans 

and players.

taking advantage of the excitement around the 2010 World Cup, which gripped most 

of South Africa, the Soul City institute produced a 30-second onelove television 

public service announcement (PSA) about HiV testing. the PSA also supported the 

national HiV Counselling and testing (HCt) campaign and was flighted at South 

African Broadcasting Corporation (SABC)-supported fan parks along with two other 

PSAs. Both were about multiple concurrent sexual partners and elaborated on how 

sexual networks expose people to a higher risk of HiV infection. 

A onelove race and community event was held in Stanger, outside of Durban in 

KwaZulu-natal, over four days during the 2010 easter weekend. it included a 5km 

race held in partnership with KwaDukuza Athletic Club, Raymen’s and Food Zone. 

South African Programmes
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Many religious groups came together for prayer and pledges, followed by youth and 

children’s dialogues. local businesses also brought their staff and pledged their 

support to the onelove campaign. 

A number of other dialogues and events took place nationally. one of these was a Positive 

living event focused on onelove and positive living (in partnership with the Positive 

Convention network). universities and tertiary institutions also held campaign dialogues. 

the north West onelove campaign was a great success. it enabled communities 

to really grapple with the critical issues relating to HiV prevention. it is a model we 

hope to be able to replicate in other provinces. During the campaign, 40 master 

trainers were trained and went on to do work in their communities, such as door-to-

door visits, talks and holding discussions and dialogues. A gala dinner was held on  

2 December 2010 in Mafikeng as a celebration of World AiDS Day. it was the 

culmination of the campaign and graduation ceremony for the 40 master trainers. the 

event included live cross-over interviews on the four community radio stations and on  

Motsweding FM. the MeC for Social Development delivered the keynote address. 

the onelove campaign will peak again in october 2011 when the next Soul City 

television series goes on air. Much time has been spent in research with target 

audiences, discussions with key stakeholders and the writing and development of the 

next series. 

Phuza Wize 
the Phuza Wize campaign aims to: 

 { reduce violent behaviour by men 

 { highlight the link between alcohol and violence

 { highlight the link between alcohol and unsafe sex

 { promote and monitor safe drinking and social spaces and alcohol-free zones, such 

as schools

 { increase community participation in regulation and monitoring of the alcohol trade

 { lobby for legislative change that supports safer communities.

South African Programmes
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the campaign kicked off with the Soul City 10 television series, with accompanying 

campaign booklets in four languages, as well as intensive mobilisation in communities 

around the country. the Soul Buddyz 5 television series (on air in January 2011) and 

clubs focused on mobilising to create and support alcohol-free schools.

it has been shown worldwide that improving parenting skills is an important intervention 

in the successful reduction of violence. For this reason, a parenting training course 

has been developed and is being rolled out in 38 communities around South Africa.

the Soul City 10 television series dealing with alcohol misuse, the flagship of the 

Phuza Wize campaign, was aired and reached over 6 million people per episode. 

the Soul Buddyz 5 television series, dealing with alcohol from a child and parent 

perspective, recorded substantial audiences of 3.4 million adults and children.

one of the greatest successes of the Phuza Wize campaign has been the advocacy 

component. the Soul City institute organised a number of critical thinking forums in 

partnership with the Mail & Guardian giving excellent exposure to the policy priorities 

and encouraging debate on the issues. Research was conducted on policies in 

education, the cost of alcohol and alcohol advertising. 

two media roundtables were held in March to promote the campaign to journalists. 

the KwaZulu-natal media roundtable was hosted by Kieno Kamies with panellists 

Charles Parry from the South African Medical Research Council (MRC), Mbuyiselo 

Botha from Sonkhe Gender Justice, Steve Hamilton, a former alcoholic, and Kabelo 

Mabalane, musician, songwriter and actor. ike Phahla from SAfm hosted the Gauteng 

media roundtable with panellists Desmond lesejane from Sonkhe Gender Justice, 

Kabelo Mabelane and neo Morejele from the MRC.

the Phuza Wize campaign was recognised when the Soul City institute was invited 

to present the campaign to the newly formed inter-ministerial committee on alcohol 

in December. the South African government publicly endorsed the campaign and 

called for tighter legislation within the alcohol industry through Social Development 

Minister Bathabile Dlamini. the Soul City institute sat at the table with the ministers 

at the press conference.

South African Programmes
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the Soul City institute has had discussions with the South African government about 

the name, Phuza Wize, as some people felt that it might encourage drinking. the 

outcome was that the name will be retained, but the children’s intervention might use 

the Ke Moja brand or the Alcohol-free Schools brand that has been developed.

the Soul City institute, in partnership with the Department of Social Development and 

Government Communications information Systems (GCiS), ran a campaign during 

the December 2010 festive season called Don’t let the Good Times turn Bad. the 

objective of the campaign was to create awareness of Phuza Wize and to highlight the 

negative effects that alcohol abuse can have during a season known for higher than 

usual levels of alcohol abuse.

A television PSA using the Don’t let the Good Times turn Bad theme was flighted 

55 times on SABC 1, 2, 3 and etV. Radio PSAs were developed in english, Afrikaans, 

isiZulu, isiXhosa, isindebele, siSiswati, tshiVenda, Xichangana, north Sesotho, South 

Sesotho, and Setswana. these were flighted a total of 251 times on national radio  

(9 African language stations, RSG, Metro FM, 5FM, Goodhope and KFM) and  

378 times on community radio stations. 

the community component of the Phuza Wize campaign was activated in May 2010 

at Mbekweni in the Western Cape, and then rolled-out in the communities listed 

below.

Province Communities 

eastern Cape Pefferville 

Western Cape Paarl – Mbekweni 

northern Cape Galeshewe 

KwaZulu-natal ilembe – KwaDukuza 

Mpumalanga tjakastad 

Gauteng 
Meyerton 

Alexandra 

Free State Kwakwatsi 

north West Phokeng 

limpopo Mopani – Bolobedu 

South African Programmes
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intense community consultation took place and stakeholders – particularly the 

Community Policing Forums (CPFs), South African Police Service (SAPS), the 

neighbourhood watch and the schools – were very excited by the campaign. A 

community-mapping workshop was undertaken with 40 volunteers. the aim was 

to train community members to map the number of liquor outlets and where they 

are in their community. An advocacy workshop was also held to provide community 

members with skills and a framework through which to engage local government 

on issues of legislation on alcohol and safety and to get involved in their integrated 

Development Plan (iDP).

Community members report that they are now aware of their rights in dealing with 

tavern owners and are able to approach their local councillors and municipalities. 

Community members will be called upon to make submissions to Parliament.

the Phuza Wize campaign is focusing on building capacity in the ten learning 

communities and working in partnership with the Community Work Programme 

(CWP) in a further 32 communities. Advocacy for a comprehensive alcohol policy 

and alcohol-free schools programme are ongoing, as well as for ten safer-drinking 

criteria to be adopted locally, and for a Health Promotion Foundation to be funded by 

an alcohol tax.

Kwanda
Kwanda is the first-ever community make-over docudrama/reality television 

programme. the objective of Kwanda is to increase skills and social capital to enable 

communities to address their own challenges, and to engage with government 

structures more effectively. the message is: Working together we can transform our 

communities to look better, feel better and work better. the television show inspires 

audiences to take action in their communities by connecting them to resources. 

in 2010 an external team evaluated the Kwanda intervention and work continued 

apace in the Kwanda communities. A major step was the linking of the Kwanda 

teams and the CWP through the Seriti institute, enabling Kwanda teams to continue 

their work with support from the CWP. these teams and other CWP teams have been 

trained in community mapping and about Phuza Wize. 

South African Programmes
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in February 2011, a three-day Kwanda learning Convocation was held to reflect 

critically on the Kwanda experience. What emerged is that the Kwanda initiative shows 

that communities have the capacity and ability to respond to their own development 

issues and that it provides an opportunity to integrate work with service delivery. 

Practical stumbling blocks have been identified and the communities are working 

towards overcoming them.

the evaluation of Kwanda concluded that it was, for the most part, successful in 

meeting its objectives. As expected, certain communities were considerably more 

successful than others – as were certain activities. the leadership skills provided in 

the process were one of the main factors that separated the non-participating from the 

participating communities. in most of the participating communities, the awareness 

and openness of community members around the social challenges facing their 

communities was heightened. this was particularly evident in residents’ willingness to 

acknowledge and discuss issues that had previously been taboo, particularly around 

HiV and AiDS, crime and violence.

the evaluation revealed some particularly pleasing results:

 { the experience created awareness of the value of working as a team, which in turn 

opened doors to local structures and support. tjakastad and Kwakwatsi mobilised 

their communities to support their iDP and received R300 000 and R100 000 

respectively from their local municipalities. 

 { Communities that were in conflict started working together in Pefferville.

 { there was a reduction in crime (according to police in Pefferville and Mthwalume).

 { the tjakastad police station is now operating 24 hours a day, 7 days a week.

 { Communities look better through development of parks and by clearing dangerous 

spaces and planting trees.

 { the activities that communities undertook had a direct bearing on each community’s 

sense of pride and gave Kwanda participants a real sense of achievement.

 { the Kwanda process is perceived to have encouraged HiV and AiDS disclosure as 

well as people’s likelihood of visiting clinics for testing and obtaining medication. 

Results indicate that the HiV and AiDS prevention activities opened up discussion 

and awareness about the epidemic, and around responsible sexual behaviour and 

sexual rights.

South African Programmes
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 { Although some teams needed additional help to build community solidarity against 

crime, the process was able to generate a renewed sense of mutual respect between 

community members. this was not true of non-participating communities, suggesting 

that the attitude change in participating communities was as a result of the Kwanda 

process.

 { the filming of the Kwanda television series increased the self-esteem and dignity 

of the communities.

 { Although from the available information there was limited evidence to suggest 

that the show resulted in significant behaviour change among viewers, there was 

evidence to suggest that the show was understood by viewers and potentially 

encouraged individuals to think about the role of community members in uplifting 

themselves.

 { Viewers understood that the message behind Kwanda tV was that people should 

help themselves. the Kwanda television series seems to have encouraged 

individuals to take action in their communities. However, its biggest impact has 

been on inspiring viewers by providing a positive vision of the potential of South 

African communities to take action to help themselves.

Soul Buddyz Clubs
By the end of 2010/11 there were over 7 000 Soul Buddyz Clubs throughout South 

Africa. Soul Buddyz Clubs is a school-based programme with the following objectives: 

 { Sustain a vehicle through which children between the ages of 8 and 14 years can 

become accredited Soul Buddyz Club members.

 { Mobilise children to participate in taking responsible action to shape their lives and 

the life of their community, now and in the future, thus laying the building blocks 

for active citizenship.

 { Provide young people with vital health information, especially around HiV and AiDS 

and sexuality, alcohol and drugs in order to shift social norms and promote safer 

behaviours.

 { engage children in HiV-and violence-prevention activities on an ongoing basis to 

improve knowledge, decision-making and leadership skills, self-esteem, attitudes 

and resilience. 

South African Programmes
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 { encourage each club to reach out into their school and broader communities to 

take the HiV and violence prevention messaging to a broader audience of children.

 { Create an environment for ongoing learning with peer and intergenerational support.

 { Promote the seeking of correct information and help.

 { Create a forum where children’s needs and voices can be heard.

 { Provide a positive alternative for young people.

 { encourage young children to have fun and be creative.

 { Support young people as agents for change.

 { Promote schools as community resources.

Figure 1: Soul Buddyz Clubs by Province

South African Programmes

the FiFA 2010 Soccer World Cup and a massive educators’ strike impacted negatively 

on the Soul Buddyz Club programme and the hosting of our national congress. After 

careful consideration, we decided not to host a national congress in 2010. instead, 

we hosted provincial gatherings (in all provinces except the north West). these offered 

the opportunity for clubs to network and learn from each other and for clubs to be 

affirmed in front of their peers. 
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there have been a number of learnings from the provincial gatherings. More clubs 

get an opportunity to meet and network. the provincial gatherings have allowed for 

broader participation by provincial Departments of Basic education (DBe), who also 

gave financial support for the gathering. Another key benefit is the opportunity for Soul 

City to network with senior management at the various DBes.

one of the main projects undertaken by Soul Buddyz Club members this year was 

working towards alcohol-free schools: 495 projects were submitted. the projects 

involved club members meeting with local SAPS and local CPFs, holding marches, 

engaging with school policies and developing dramas, amongst other activities.

in partnership with lovelife and the South African Business Coalition on HiV/AiDS 

(SABCoHA), a camp was held during the FiFA 2010 Soccer World Cup to entertain 

children during the long holidays. A number of district meetings were also held for the 

same purpose.

Four issues of Club Zone are printed and distributed each calendar year, as well as three 

unit Guides, six posters and a Fun and Games magazine. Going forward, Soul Buddyz 

Clubs will continue to cement the relationship with the DBe. A grade 6 peer education 

project within the Soul Buddyz Clubs will be piloted.

South African Programmes

The Nobuntu Care Soul 
Buddz Club in Dimbaza 
township, Eastern Cape, 
is located in a peri-urban 
area of one of the poorest 
parts of the country.  It 
has established a highly 
successful vegetable 
garden and feeding 
scheme that feeds 50 
orphans and vulnerable 
learners daily.  A range 
of crops are grown and 
vegetables remaining 
are sold to teachers 
and parents in the local 
communities to fundraise 
for other projects. 
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Soul City ReGionAl 
PRoGRAMMe

the objectives of the Regional Programme are to:

 { build capacity in the region through partners in each country to become excellent 

stand-alone social and behaviour change (SBCC) organisations 

 { build general SBCC capacity in the region through establishing a centre of excellence 

in partnership with the university of the Witwatersrand (Wits)

 { work in partnership with all regional partners to decrease new HiV infections.

During the year under review, the Regional Programme acheived many of its goals 

and continued to work toward the sustainability of partner organisations in the region.

Social and Behaviour Change: university of the 

Witwatersrand
the division of Social and Behaviour Change at Wits university in the School of 

Public Health is functioning well and has already graduated its first Masters’ student. 

numerous health and development workers have also been trained on short 

courses at both national and provincial level. the post of course administrator was 

reconceptualised and Wits university absorbed half of the funding for this resource as 

of January 2011.

Soul City Regional Programme
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in a clear indication of the sustainability of the SBCC division at Wits university, 

regionally relevant courses are being delivered effectively in 2011 despite the absence 

of financial support from DFiD.

Soul City Regional Programme

Overall reach of 
OneLove, including 
Soul City 9 TV and 
Love Stories was 
high and maintained 
the position of  the 
Soul City Institute as 
one of the leading 
health-promotion 
interventions in 
South Africa. 

(2009 National Communication 
Survey)

Masters in Public Health (MPH) in Social and 

Behaviour Change Communication
twelve part-time SBCC MPH students representing six countries in the region (South 

Africa, Malawi, Botswana, Zimbabwe, lesotho and Swaziland) successfully completed 

four SBCC specialised courses during this reporting period, as well as a required 

course on research. this represents the completion of their coursework and 11 are 

now in the process of submitting research protocols. one part-time student is already 

in the midst of her research project and the one full-time MPH student submitted her 

completed research for review, as a prerequisite to graduating in December 2011. 

onelove 
the onelove campaign is the largest cross-border HiV prevention campaign in the 

southern Africa region, tackling the issue of multiple concurrent partnerships. the 

onelove campaign flourished at a regional level in this period with the production 

and dissemination of a booklet and television public service announcement (PSA) 
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called Meet Joe: 300 000 booklets were distributed in Mozambique, Zimbabwe, 

lesotho, Malawi, namibia, Swaziland, Zambia, tanzania and South Africa.the PSA 

was flighted in namibia (all First national Bank branches); in lesotho (lesotho tV) 

and in South Africa (SABC and etV).

As part of the onelove campaign, the Regional Programme, in partnership with the 

Champions for an HiV Free Generation produced a series of one-minute ‘conversations’ 

with three exceptional African leaders: Archbishop Desmond tutu, Dr Speciosa Wandira 

and Dr Kenneth Kaunda. these three great leaders speak intimately in a way never 

heard before. the conversations are both personal and inspiring. these PSAs raised 

issues of culture, women and loss in the context of the widespread practice of MCP – 

having more than one sexual partner in the same time period. 

in South Africa, the PSA were flighted on etV. the PSAs were televised in Swaziland 

and Zambia, as well as being flighted on radio and tV in lesotho, Malawi, tanzania, 

namibia, uganda and Botswana.

the PSAs were launched at a reception in lusaka, Zambia in october 2010, during 

the Champions country visit. the launch was combined with the launch of the Zambia 

national AiDS Strategic Framework 2011–2015.

the Champions for an HiV-Free Generation are well respected and impactful in their 

own right. As individuals they bring unique strengths based on their experiences and 

backgrounds. together, as a group, they represent a moral authority to guide and support 

regional leaders in the response to HiV and AiDS. the Champions transcend political 

partisanship to speak freely and independently about the issues that need to be discussed.

the Champions are:

 { Festus Mogae

 { Kenneth Kaunda

 { Joaquim Chissano

 { Benjamin Mkapa

 { Desmond tutu

 { edwin Cameron

 { Miriam Were

 { liya Kebede

 { Joyce Mhaville

 { Specioza Wandira 

Soul City Regional Programme
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Love Stories in a Time of HIV & AIDS is a series of ten half-hour films for television 

from ten countries in southern Africa that explores the many facets of love in the 

context of the HiV epidemic. the series is rooted in rich research, and forms part of 

the onelove campaign. the series was flighted in all partner countries. in South Africa 

each episode reached about 5 million people.

Soul City institue partnered with FeMinA Hip in tanzania on the onelove campaign, 

in addition to its partnerships in lesotho, Malawi, Mozambique, namibia, Swaziland, 

Zambia and Zimbabwe. 

the Regional Programme has been in a busy phase with numerous radio shows 

and booklets being produced in each country and the onelove campaign continuing 

through these media and at a community level. 

evaluation update
the impact evaluation made substantial progress in the reporting period, with service 

providers appointed. Data collection is underway in Malawi and preparations are 

underway for fieldwork in namibia, Swaziland, lesotho and Mozambique. 

in South Africa, Soul City institue is participating in the third national Communication 

Survey with a number of partners. this gives us evaluation reach with statistical 

strength that would otherwise not be possible.

Research
the Soul City institute and its partners undertook research during this period for the 

SiDA workplan focusing on sexual and reproductive health rights for young people. 

Radio Programmes
All radio programmes under the DFiD programme was completed in the last quarter, 

which ran from September 2010 to February 2011. 

namibia’s Silozi onelove drama series was still on air during this period, but ended 

in March 2011. their magazine show also started to air talk shows on national radio 

stations. in the same month, Swaziland and Zambia began to air their drama series. 

Soul City Regional Programme
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in Swaziland, Voice of the Church was re-broadcast in August 2011.

Broadcast dates in various countries: March – August 2011

Country On air date Off air date

Malawi Drama series January 2011 January 2011

namibia Magazine show January 2011 August 2011

namibia Drama series February 2011 April 2011

Swaziland Drama series March 2011 May 2011

Zambia Drama series February 2011 August 2011

Print 
During this reporting period, a total of six titles were printed, totaling 3 220 000 

booklets in eight languages. the balance of booklets (three titles) were printed towards 

the end of 2011. 

Country Booklet topic Print run

Malawi Culture and Gender: Sex and Satisfaction (english 
and Chichewa)

1 000 000 

Swaziland Gender and MCP: How we live and love (english 
& SiSwati)

250 000 

Zimbabwe Food and Gardening: Gardening for Health 100 000 

Zimbabwe tB and HiV 300 000 

Mozambique Amor Sexo e Muito Papo (Portuguese, Macua, 
Shangana, Sena)

1 000 000 

South Africa Grade 7 lifeskills Booklet 470 000

South Africa Medical Male Circumcision – Pre-testing 1 000 000

South Africa PMtCt – Pre-testing 1 000 000

lesotho take Action to Stop tB (english and Sesotho) 400 000 

lesotho youth life Skills – final layout   200 000 

Soul City Regional Programme
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StAteMent oF ReSPonSiBility
by the directors for the year ended 28 February 2011

the Directors are responsible for the preparation, integrity and fair presentation of the 

annual financial statements of Soul City nPC.

the summarised annual financial statements presented on pages 32 to 39 have been 

derived from the annual financial statements of Soul City nPC for the period ended 28 

February 2011 and have been prepared in accordance with international Financial 

Reporting Standards (iFRS) and include amounts based on judgements and estimates 

made by management.

the going concern basis has been adopted in preparing the annual financial statements 

and the Directors are of the opinion that the Company will continue as a going concern 

in the future.

the annual financial statements were audited by independent auditors, 

PricewaterhouseCoopers inc., to whom unrestricted access was given to all financial 

records and related information, including minutes of all meetings of the Board of 

Directors. the audit report of PricewaterhouseCoopers inc. is on page 31.

the summarised annual financial statements set out on pages 32 to 39 have been 

derived from the audited annual financial statements of Soul City nPC for the period 

ended 28 February 2011, which have been approved by the Board of Directors and 

are signed on their behalf.

PROF HAROON SALOOJEE KAStHuRi Soni
CHAiRMAn CHieF eXeCutiVe oFFiCeR

JoHAnneSBuRG

Financial Statements



31THE SOUL CITY INSTITUTE   I  2010/2011 AnnuAl RePoRt

RePoRt oF tHe inDePenDent 
AuDitoR

to the members of Soul City nPC
the summarised annual financial statements of Soul City nPC, set out on pages  

32 to 39 have been derived from the annual financial statements of Soul City nPC for 

the period ended 28 February 2011. the summarised financial statements are the 

responsibility of the company’s Directors. our responsibility is to express an opinion 

on whether the summarised annual financial statements are consistent, in all material 

respects, with the annual financial statements from which they were derived.

We have audited the annual financial statements of Soul City nPC for the period 

ended 28 February 2011 from which the summarised annual financial statements 

were derived, in accordance with international Standards on Auditing. in our report 

dated 30 June 2011, we expressed an unqualified opinion on the annual financial 

statements from which the summarised annual financial statements were derived.

in our opinion, the summarised annual financial statements are consistent, in all 

material respects, with the annual financial statements from which they were derived.

For a better understanding of the Company’s financial position, its financial performance 

and cash flows for the period, and of the scope of our audit, the summarised annual 

financial statements should be read in conjunction with the annual financial statements 

from which the summarised annual financial statements were derived and our audit 

report thereon.

PricewaterhouseCoopers Inc.
Director: Raj Dhanlall
Registered Auditor
Johannesburg 
Date: 7 March 2012

Financial Statements
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StAteMent oF FinAnCiAl 
PoSition
at 28 February 2011

Notes 2011
R’000

2010
R’000

Assets 

Non‑Current Assets 

Plant and equipment 1,314 1,711

loans to group companies 2,188 -

3,502 1,771

 

Current Assets 

loans to group companies 593 73

trade and other receivables 2 5,095 29,632

Donor funds receivable 3 1,429 2,734

Cash and cash equivalents 4 81,505 57,223

 88,622 89,662

Total Assets 92,124 91,433

Equity and Liabilities 

Equity 

Accumulated surplus 35,527 36,721

 

Liabilities 

Current Liabilities 

loans from group companies 6     - 

trade and other payables 5 25,216 41,188

Deferred income 6 31,375 13,524

 56,597 54,712

Total Equity and Liabilities 92,124 91,433

Financial Statements
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Notes 2011
R’000

2010
R’000

Revenue 7 167,905 205,496

other income 904 1,489

operating expenses (171,927) (201,898)

Operating (deficit) surplus (3,118) (5,087)

investment revenue 9 1,926 2,575

Finance costs (2) (4)

(Deficit) Surplus for the year (1,194) 7,658

Other comprehensive income

other comprehensive income - -

Total comprehensive (deficit) income for the year (1,194) 7,658

StAteMent oF 
CoMPReHenSiVe inCoMe
for the year ended 28 February 2011

StAteMent oF CHAnGeS in 
equity
for the year ended 28 February 2011

Accumulated 
Surplus
R’000

Total 
Equity
R’000

opening balance as previously reported 34,540 34,540

Adjustments 

Prior Period Adjustments (5,477) (5,477)

Balance at 1 March 2009 as Restated 29,063 29,063

Changes in equity 

total Comprehensive income for the year 7,658 7,658

Balance at 1 March 2010 36,721 36,721

Changes in equity

total Comprehensive Deficit for the year (1,194) (1,194)

Balance at 28 February 2011 35,527 35,527

Financial Statements



34 THE SOUL CITY INSTITUTE   I  2010/2011 AnnuAl RePoRt

Notes 2011
R’000

2010
R’000

Cash flows from operating activities

Cash receipts from donors 181,485 302,797

Cash paid to suppliers and employees (156,303) (303,914)

Cash generated from (used in) 
operations 

25,182 (1,117)

interest income 1,926 2,517

Dividends received - 58

Finance costs (2) (4)

Net cash from operating activities 27,106 1,454

Cash flows from investing activities

Purchase of plant and equipment (122) (404)

net Movement in loans to Group 
Companies 

(2,702) (61)

Net cash used in investing activities (2, 824) (465)

Total cash movement for the year 24,282 989

Cash at the beginning of the year 57,223 56,234

Total cash at end of the year 4 81,505 57,223

StAteMent oF CASH FloWS
for the period ended 28 February 2011

Financial Statements
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noteS to tHe SuMMARiSeD 
FinAnCiAl StAteMentS
for the year ended 28 February 2011

Accounting Policies
1. Presentation of Group Annual Financial Statements

the Company has prepared these stand-alone statements for distribution to its donors and related 
users.

the Company has also prepared group financial statements consisting of the consolidated 
annual financial statements of Soul City nPC, Soul City trust, a special purpose entity, and 
Soul City Broad Based empowerment Company (Pty) ltd (SCBBeC). the activities of the trust 
encompass the subscription for shares in the SCBBeC with a view to providing long term 
funding for the beneficiary’s activities as a public benefit organisation.

users of these stand-alone financial statements should read them together with the Soul City 
Group consolidated financial statements for the year ended 28 February 2011 in order to obtain 
full information on the financial position, results of operations and changes in financial position 
of the Soul City Group as a whole. the annual financial statements consist of the annual 
financial statements of Soul City nPC.

the annual financial statements have been prepared in accordance with international Financial 
Reporting Standards (iFRS). they have been prepared under the historical cost convention, 
as modified by the revaluation of available-for-sale financial assets and financial liabilities 
(including derivative instruments) at fair value through profit or loss.

the preparation of the financial statement in conformity with iFRS required the use of certain 
critical accounting estimates. it also requires management to exercise its judgement in the 
process of applying the company’s accounting policies. 

the following is an extract of the more important accounting policies, relevant to the summarised 
annual financial statements.

1.1 Financial Instruments
Initial recognition and measurement
Financial instruments are recognised initially when the Company becomes a party to the 
contractual provisions of the instruments.

the Company classifies financial instruments, or their component parts, on initial recognition as 
a financial asset, a financial liability or an equity instrument in accordance with the substance 
of the contractual arrangement.

Trade and other receivables
trade receivables are measured at initial recognition at fair value, and are subsequently measured 
at amortised cost using the effective interest rate method. Appropriate allowances for estimated 
irrecoverable amounts are recognised in profit or loss when there is objective evidence that the 
asset is impaired. 

trade and other receivables are classified as loans and receivables.

Trade and other payables
trade payables are initially measured at fair value, and are subsequently measured at amortised 
cost, using the effective interest method.

Cash and cash equivalents
Cash and cash equivalents comprise cash on hand and demand deposits, and other short term 
highly liquid investments that are readily convertible to a known amount of cash and are subject to 
an insignificant risk of changes in value. these are initially and subsequently recorded at fair value.

Financial Statements
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1.2 Provisions and Contingencies
Provisions are recognised when:

 { the group has a present obligation as a result of a past event;

 { it is probable that an outflow of resources embodying economic benefits will be required to 
settle the obligation; and

 { a reliable estimate can be made of the obligation.

Contingent assets and contingent liabilities are not recognised. Contingencies are disclosed in 
note 11.

1.3 Donor Grants Receivable / Deferred
Donor grants are recognised when there is reasonable assurance that:

 { the group will comply with the conditions attached to them; and

 { the grants will be received.

Donor grants are recognised as income over the periods necessary to match them with the 
related costs that they are intended to compensate, on a systematic basis.

A donor grant that becomes receivable as compensation for expenses or losses already incurred 
or for the purpose of giving immediate financial support to the Company with no future related 
costs, is recognised as income in the period in which it becomes receivable.

1.4 Revenue
1.4.1 Primary Revenue
Revenue comprises grants and donations received, and income from administration and management 
fees charged. Revenue from administration and management fees charged excludes value added 
taxation.

1.4.2 Other income
income from the sale of goods is recognised when all the following conditions have been satisfied.

interest is recognised, in surplus or deficit, using the effective interest method.

Dividends are recognised, in surplus or deficit when the company’s right to receive payment 
has been established.

1.5 Translation of Foreign Currencies
Foreign Currency Transactions
A foreign currency transaction is recorded, on initial recognition in Rands, by applying to the 
foreign currency amount the spot exchange rate between the functional currency and the foreign 
currency at the date of the transaction.

At each balance sheet date:

 { foreign currency monetary items are translated using the closing rate;

 { non-monetary items that are measured in terms of historical cost in a foreign currency are 
translated using the exchange rate at the date of the transaction; and

 { non-monetary items that are measured at fair value in a foreign currency are translated using 
the exchange rates at the date when the fair value was determined.

exchange differences arising on the settlement of monetary items or on translating monetary 
items at rates different from those at which they were translated on initial recognition during 
the period or in previous annual financial statements are recognised in surplus or deficit in the 
period in which they arise.

noteS to tHe SuMMARiSeD 
FinAnCiAl StAteMentS
for the year ended 28 February 2011
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noteS to tHe SuMMARiSeD 
FinAnCiAl StAteMentS
for the year ended 28 February 2011

2011
R’000

2010
R’000

2. trade and other Receivables
trade receivables 874 5,280

Provision for impairment (7) (7)

Prepayments 2 19,024

VAt 3,666 4,930

Sundry receivables 560 405

5,095 29,632

3. Donor Funds Receivable
Gross 5,468 6,773

less: Provision for impairment (4,039) (4,039)

1,429 2,734

Receivables due on grant contracts

included in receivables due on grant contracts are balances in the amount of R4,038,731 which are 
past due more than 12 months. Management is in negotiations with these donors to ensure payment.

4. Cash and Cash equivalents
Cash and cash equivalents consist of:

Cash on hand 18 13

Bank balances 81,487 57,210

81,505 57,223

5. trade and other Payables
trade payables 20,288 29,278

other payables 15 13

Accrued leave pay 1,048 761

Accrued expenses 3,865 11,136

25,216 41,188

6. Deferred income
non-current liabilities ‑ ‑

Current liabilities 31,375 13,524

31,375 13,524

All amounts are short term. the carrying values are considered to reasonably approximate fair value.

Financial Statements
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noteS to tHe SuMMARiSeD 
FinAnCiAl StAteMentS
for the year ended 28 February 2011

2011
R’000

2010
R’000

7. Revenue
Grant income 161,821 198,582

Donations received 1,836 2,730

licence fee 4,248 4,184

167,905 205,496

8. operating (Deficit) / Surplus
operating (deficit) / surplus for the year is stated after accounting for the following:

Operating lease charges

Premises

 { Contractual amounts 2,916 2,521

equipment

 { Contractual amounts 156 159

3,072 2,680

Gain or loss on exchange differences 2,899 787

Depreciation on plant and equipment 579 678

employee costs 27,583 26,044

Consultancy and professional fees 725 552

Accounting services 19 5

9. investment Revenue
Dividend revenue

ned investment trust ‑ 58

Interest revenue

Bank 1,926 2,517

1,926 2,575

Financial Statements
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noteS to tHe SuMMARiSeD 
FinAnCiAl StAteMentS
for the year ended 28 February 2011

2011
R’000

2010
R’000

10. Commitments
Operating and project expenditure

Already contracted for but not provided for

 { Project expenditure – within one year 22,463 16,878

11. Contingent liability
the Company has a contingent liability in respect of a claim from the Delegation of the 
european Commission to South Africa (european Commission). the claim relates to the reported  
non-compliant award of contracts in respect of the 2000 Public Health Sector Support Programme 
funded by the european Commission in the amount of approximately R32.4-million. the claim is 
subject to justification by Soul City for the reported non-compliant award of contracts, which has 
been provided to the european Commission. At the time of approval of the financial statements 
the company has not received any feedback in respect of the justification provided.  

the Directors are confident that the risk of the liability materialising is low as, the non-compliance 
was only in respect of the procurement procedures and no instances of fraud, corruption or 
nepotism were reported by the Programme auditors. Furthermore the Programme was subject 
to final evaluation, which highlighted the technical success of the Programme, showing that 
Soul City achieved its deliverables in terms of the grant contract and also demonstrating that the 
funds were spent in terms of the intended purpose.

The audited financial statements are available at the registered office of the Company.
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